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Congratulations to the 2024 Winners and Finalists of the BC Tourism Industry Awards!

The Tourism Industry Association of BC announced the winners of the 2024 BC Tourism Industry Awards at the BC Tourism Industry Conference Awards Gala on March 7 in Victoria, sponsored by Indigenous Tourism BC.

Learn More













Tourism Marketing Consortium Gearing up to Score for BC

A new Tourism Marketing Consortium, led by Destination BC, is poised for an epic kickoff as Vancouver gears up to host FIFA World Cup 26™. 

Learn More













Destination BC Launches New Resident Perceptions of Tourism Research Toolkit & Snapshot Series Reporting

 Download our FREE resident perceptions of tourism research toolkit. View our Snapshot Series for insight into BC resident perceptions of the economic, social/cultural, environmental, job/career, & Indigenous impacts of tourism at various levels.

Learn More













Province Continues Support for Fairs, Festivals, Events

The Province is providing $15 million in one-time grants to eligible events through the B.C. Fairs, Festivals and Events fund (BCFFE)

Learn More










Welcome to Destination BC’s corporate site.

Destination BC, a provincial Crown corporation, leads the marketing of British Columbia as a tourist destination and promotes the development and growth of the provincial tourism industry.

Destination BC is focused on attracting overnight visitors to the province, by promoting our Super, Natural British Columbia® brand to the world, and increasing tourism revenues by supporting industry in the development and delivery of remarkable experiences.

We work collaboratively with industry, regional, community, and Indigenous partners.

In late February 2023, Destination BC launched a new 2023-2025 corporate strategy, which cascades from the Provincial Strategic Framework for Tourism and is designed to deliver strong, sustainable growth. It outlines our new path for success and provides clarity about the choices we will make over the next three years, and beyond. The strategy outlines our intention to focus on the following levers, to improve BC’s competitiveness and improve the quality of life for people living in British Columbia through tourism over the long term.

•    Compelling Reasons to Explore BC

•    A Globally Competitive Tourism Ecosystem

•    Respectful Growth of Indigenous Tourism

Learn more about the 2023-2025 corporate strategy, here.









Explore our Learning Centre

Open 24/7, access free resources and tools, featuring articles, guides, templates, and videos.

Learn Something New Today





How to Work With Us

View All






 

Destination Management

In BC, tourism is a high-value contributor to both the economy and to the social and cultural fabric of the province.

Learn More






 

Marketing

Showcasing nature's transformative power, we will motivate travellers to visit and explore BC now and to become our destination advocates.

Learn More






 

Funding Sources

There are a number of different funding sources available to support BC's tourism sector.

Learn More






 

BC’s Destination Brand

For over 35 years, BC's destination brand has aimed to inspire travellers to discover British Columbia.

Learn More














Research & Insights

View All









Industry Performance


Various performance indicators for Canada, BC and British Columbia’s six tourism regions.


Learn More










Regional Research


Publications and reports that can be attributed to one of British Columbia’s six tourism regions.


Learn More










Market Research


Publication and reports relevant to British Columbia’s key target markets.


Learn More










Activity Research


Publications and reports relevant to various visitor activities in British Columbia and Canada.


Learn More












News and Events
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Posted: March 14, 2024
BC Government News Release: Park Additions Boost Outdoor Recreation, Strengthen Ecosystem Protection

Read Article













Posted: March 13, 2024
BC Government News Release: Early Work Begins on Belleville Terminal Redevelopment

Read Article













Posted: March 13, 2024
BC Government News Release: Province Seeks Public input on Proposed Clayoquot Sound Conservancies

Read Article













Posted: March 13, 2024
BC Government News Release: BC vineyards, orchards receive help to replant for changing climate

Read Article
















Subscribe to Directions, Destination BC’s e-newsletter.

Receive the latest information as it relates to BC tourism.
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Official Websites





HelloBC.com

Be inspired to start planning your BC Vacation.







Travel Media

Information for journalists, editors and broadcasters.







Tourism Business Portal

Online, self-service business listings system for tourism industry.














Follow Us:










Subscribe to our newsletter


Subscribe














© 2024 - Destination BC Corp. – All rights reserved. "Super, Natural British Columbia®", "Super, Natural", "Hello BC" and "Visitor 
Centre" and all associated logos/trade-marks are trade-marks or Official Marks of Destination BC Corp.






















